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Chile: Some general facts
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SOME GENERAL FACTS

Extension o#.270 km

17 million inhabitants

GDP per capita US$19,000
Stable democracy

Full employment

Inflation rate 3%

Wineis amongmnain exports

To To To To Do Do I»

A WINE COUNTRY

A Harvestduring 1st semester (South
Hemisphere)

A A wine countryVines came with Spanish

colonization (18 century)




ChileanTopography& Climate

Differentsoils and climate
Low rainfalduring the growing season: good ripening
Highdaily temperatureariation: aromatic concentration

Valle de Rapel

My Valle de Curico >~

Valle del Maule

ThePacific Oceaand theAndes mountaingnore
important rather than North and South.

AnISOLATED COUNTRWphyloxeraever
Naturalbarriersin all borders
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ChileanWine Appellations
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About ACW




Mission & Vision

MISSION

We produce wines that captivate consumers from
Chile and the world, being one of the most
recognized and profitable family wineries in Chile.

VISION

We produce and sell sustainable wines, innovating with
an attractive brand portfolio, with excellence in the
process, the commitment of our partners and clients,
transmitting with passion the family legacy.
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Our History

The second generatlon takes Finish of the

Don Vicente Aresti and Alfredo control of the winery. Starts a  Investment plan with
Lopez founded the winery. 5-year investment plan the new Bottling Line
2018
1951 2006 2012 2016 2021
"Espmtuﬂe Chile was We celebrated our Celebrated our
—_» launched globally. 65" anniversary. 70" anniversary
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Somefacts and data about ACW
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We have 2 core Brands Exports to more than 'o‘,
countries worldwida Wl




International Presence

MORE THAN
40 COUNTRIES WORLDWIDE

57%
0
5% 24%

Successstories (¥):

A Finland Rank #4, 210.000 9LC

A JapanRankt7 140.000 9LC

A RussiaRank #6, 90.000 9LC 11%
A Ireland Rank #4,08000 9LC

Percentage of total value sales

(*) Total 202@lumesales 9LCintelvicas of Nov 2020




Our Vineyards

27° 30°
A SERENA .f. i,

CURICO

VALLE DE
CURICO

La Reserva Bellavista

Penaflor

Micaela
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WinemakingPhilosophy

Our challenge is to produce wiaseflenceand witipersonality, a real reflection of the
family tradition anpassion for wine

' v

A 15 & AZ0dnbPéZ N gt
between the fruit and the wine. T
grapes are the one that will define
ZNjé 50 DX O/

JON USABIAGA

Chief Winemaker




Viticulture Philosophy

hCn A£Gz2 A£ubDx U,
order to obtain the best of the viny,_
We care about them, we work lot _
lot, aiming at high quality grapes W8

MARCELO LORC
Viticulture Manage
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Investments & Innovations

~ACW



Investments& Innovation

ARESTI CHILE WINE (ACW) FINALIZES US$9 MM
INVESTMENTS WITH A FOCUS ON THE COMING DECADE

'NEW BOTTLING LINE = |

A WorldClassltalianmachinery A Maximunproductqualityassurance
A Fullyautomated A ResiduaWaterreutilization

A Temperaturandhumiditycontrolroom




Investments& Innovation

NEW PREMIUM PLANTATIQNS
Recovering old vine

Planting new clonal varietiesGaricoValley

NEW WINEMAKING TECHNIQUES
Forsmallandselectedots andproduction

NEW LAUNCHE

Launchingnewproducts
Continudo createandinnovate
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Brand Strategy| 2 core brands
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Aresti Wines

VINAAREST]

A FAMILY PASSION

With a richviticulturalhistory, theCuricéValley was the
ideal place chosen yr. Vicente ArestiAsticato

plant the first vineyards and to found the Aresti winery,
back in1951

Upebz-! Ns/ ! Wjdfouf!t!gbt
wines is completely alive, continuing from one
generation to the next.

M1
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Aresti Wines

A familyowned Chilean winery, constantly creating innovative wines from the mounta
to the sea and throughout the whole of the Curico valley.

‘.~"«UVIGNON 2018
RICQ = CH

ARESTL}
FLAGSHIP PREMIUM GRAN RESERVA RESERVA CLASSIC
SUPER PREMIUM
CODIGO 380 TRISQUEL TRISQUEL DBCJOB! 67 ESTATE

FAMILY COLLECTION

SERIES SELECTION




Espiritu de Chile Wines

Explore. Enjoy.
Explore again.

That is Espiritu de Chile.

A permanent invitation to live
unique experiences connected
with nature.

This isthe spirit that remains
alive in each of our wines,
created to enjoy while you wait
for your next adventure.




Espiritu de ChileWines

GRAN RESERVA
EXPLORADOR

RESERVA
INTREPIDO

CLASSIC
VIAJERO
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Latest Accolades

ARESTI

PASION FAMILIAR
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FAMILY TRISQUEL

COLLECTION SERIES MERLOT
ASSEMBLAGE 2019

2017
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CABERNET
SAUVIGNON

WE ARE PROUD TO
ANNOUNCE OUR SCORES AT
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ESTS

IRISQUEL T RISQUEL CABINA 56
ASSEMBLAGE CARMENERE
2019 2019

SUCKLING

CABINA 56 CABINA 56
PINOT NOIR ROSE 2020
2020

1

CABINA 's6

aEIR
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CABINA 56
SAUVIGNON
BLANC

2020

4

SEMILLON-SAUVIGNON BLANC-MOSCATEL

CABERNET SAUVIGNON
INTREPIDO PATRIMONIAL | 2020

EXPLORADOR | 2019
CABERNET SAUVIGNON

INTREPIDO | 2020
SAUVIGNON BLANC

INTREPIDO| 2020

JAMESSUCKLING.COM 2

(‘ARIQNAN-MES-CINSAULT
INTREPIDO PATRIMONIAL 12020

ESPIRITU
#CHILE




Latest Accolades

EXPLORADOR INTREPIDO PATRIMONIAL
N NG SEMILLON - SAUVIGNON BL/
MOSGATEL
Curico Valley
2019

"TRISQUEL

ARE

ASSEMBLAGH MERLOT SEMILLON CHARDONNAY SAUVIGNON
2017 2019 2020 2020 BLANC
2020

espiritudechile.com | @espiritudechilewines




Latest Accolades

ESPIRITU  DescoR 20
«CHILE  ChadOS 22

2022
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CABINA '56
RESERVA
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ARESTI

ASSEMBLAGE MERLOT SEMILLON MALBEC CHARDONNAY  SAUVIGNON  ASSEMBLAGE CABERNET GEWURZTRAMINER CARMENERE SAUVIGNON
2018 2019 2020 2019 2020 BLANC 2020 SAUVIGNON 2020 2019 BLANC
2021 2019 2021

EXPLORADOR EXPLORADOR EXPLORADOR INTREPIDO PATRIMONIAL INTREPIDO PATRIMONIAL RESERVA
et

SAUVIGNON BLANC CABERNET SEMILLON-SAUVIGNON BLANC-MOSCATEL  CARIGNAN-PAIS-CINSAULT ROSE GRENACHE
2021 2020 2019 2021 2020 2020




Quality & C

ertifications

| e

I | We are very proud abountmational

certification BRCG®Brand Reputation Compliance
Global Standards) that guarantee our quality.

And we are joined to:
A AmforBSCicBusiness Social Compliance Initiative
(Nordic Monopolies Code of Conduct)

k 1‘ ;/l/ j/

-~ amfori @)

| CERTIFICATED | Trade with purpose




Sustainabilitystrategy

OurSustainabilitystrategy is basedlifpillars:

&

Product Environment Process
Productsof Best Goods Valuecreationwith
excellencandwith environmental management ouremployeemd the
lowetimpact andBiodiversity recyclingamong community
practices others
~ACW ARESTI {pEspiRIT
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Since 2014 are certified under the
Chilean Sustainability:@ade 3 areas:

AREA
NARANJA

Q. O

OO é
E;J

: CSR and Winery and
Agriculture Environmental Processes

“ACVW ARESTI {O:ESPIRITU
@ { N CHILI



ChilearSustainabilityCode

Importamt
Improvement

In the 3 areas, year
after year.
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VegarCertification
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AWealreadhaver Winesertifiedas VEGAN
Aln 2022vewill certifyatleastlO moréabels




Carbortootprint

el Together witleDGE Consultant just EDGE
measured oucarbon Footprint. & soenos
At theendof 2021 wealreadyhave S 1’“‘95%

below2, whichis a 10%eduction

2 2023 GOAL
,% ACCOMPLISHED!!
Kg CO2/
bottle 750cc

2019 2023

“AC\W ARESTI {O}FSPIRITY



Green Energy

Year Solampanelsareinstalledat La
2019 Reserva estate.

120 KVA Installedcapacity
Energys usedn theirrigation
100% S I

system
10006 2C22crereupmilbegreen B
504 Totalcarborfootprintwill be TOTAL SAVINGS CO2
reducedmitigationplan) 5% 1.186.194m PR 7.579
M“G’; { BT



NativeBees

Themostimportanfindingvaghedetectionf the
BombusDahlbomij in danger of extinction.

et W/

o

A We studied the biodiversiWaSTIVE BEREh the

accompanying flora at the same sites.
A Wehavebiologicatorridorsnativéorestandecosystem
services '

;"7‘. ESPIRITU
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Sustainablavorkin thevineyards

A Usindechnologyforundergrourbntrol
andminimizé&erbicidessage

el A Betterquality grapedessmpacin
W vineyardamportansavings fuel andand
labor.

A Quantifyingatural enemiesn the
vineyards
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Vineyard Water
Management

AWater management based or
soil andplant sensors

ASatellitethermal images

AWe have to be prepared to
use less water, because of
climate changgrise of
temperatures and rain
reductions.




Sustainablavorkin thevineyards

AWe are working vsthegpfor undergrowth cont
and contribution of organic material.

A30% of vineyard management is without hel
AThe wool will be usedrtaditional crafts,

I XY Waa Y \ DT QT
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Energyfficiency

Colssystenimprovements

Changeaf 9pump$orthecoldsystenforonly3 high-
pressurepumps

(7,5 KW)

Whatdid weget?
& Coldequipmentorkingimesreduction

& 40% ofenerggomsumpti@920/2019

~ACW



WaterReutilization

\ Watemicrofiltratiofrominsidahebottles
AWateisre-used
AWehave3 filters to purifyit before

SN Vashingvater
usage ¢

AWehaveeduced8% theusag®f 0
wateysincenewbottlinginestartsto "8 //0
operat¢2018)

“AC\W ARESTI {O}FSPIRITY



OUR PEOPLE

Manyvaydo participas

A JointComittee

A Trainings

A Labounions

A HACCP

A Sustainabilitfomittee
A COVIBrevention

A Sportsctivities
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OUR PEOPLE
Code of Conduct

amfori () ssc

Trade with purpose
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WORKING WITH
THE COMMUNITY

AEducatiordevelopmentvithourcommunities

ASupportin scholarshipsiternshipsports

facilitieslibraryamong@thers

A Supporto localartisans




ENOCAGRICULTURE PROJECT IN PIC/

Colaboratlworthth Plca Oastommunity

Patrlmonlabscuofanancestraﬂctlwty




RECOGNITIONS

AND NEXT
CHALLENGES



